Get your pages, proof and follow-up ready before urgent
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The expensive gap
Can the right customer see the fit?
Prepare before the demand window opens

Your next 30 days

SURGE

For roofers



01 The expensive ?(ap is rarely the
quality of the wor

Storm and emergency-repair demand moves quickly. The business that is visible, credible and easy to
contact at the moment of need has an advantage long before the customer compares a detailed proposal.

Use this as a decision tool, not another marketing checklist. Mark only what is true today. Anything uncertain
belongs in the gap column.

[1 Emergency repairs, leak detection, restoration and planned roofing work have clear paths.

[1 Priority service areas are accurate and visible on the pages customers actually land on.

[1] The site explains what happens after an urgent enquiry and what information to prepare.

[1 Insurance-related wording stays factual and does not promise outcomes outside our control.

[1 Calls and forms work on mobile and are tested before weather-driven demand arrives.

Where a ready-to-buy prospect could lose confidence
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02 can the right customer recognise
n the right customer recogni
the right fit quickly?
[1 Before-and-after proof identifies roof type, problem and completed scope.
[1] Reviews support urgency, communication, workmanship and reliability.
[1 Campaigns and pages distinguish urgent repair intent from replacement or planned work.

[1] Overflow calls and after-hours enquiries have a documented response path.

[1] We know which enquiries became inspections, quotes and won jobs—not only clicks or forms.

The comparison moment

A prospect is rarely judging your marketing in isolation. They are opening several providers, looking for the
fastest credible answer to four questions: do you handle this job, do you work here, can I trust you, and
what happens next?
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03 Prepare before the demand
window opens

Turn the gaps you found into a short commercial action plan.

01 Separate urgent from planned

Give emergency repair prospects a fast, credible path while keeping replacements and larger planned work
properly qualified.

02 Package the proof

Turn completed jobs into useful evidence: problem, location, roof type, response and outcome, with
permission where required.

03 Stress-test the response

Test mobile calls, forms, routing and follow-up ownership before the next weather event exposes the weak
hand-off.
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04 Your next 30 days

The highest-value service or job type to prioritise

The proof customers need before they enquire

The first page, campaign or follow-up gap to fix
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Is your roofing lead path ready for the next
demand spike?

Surge Unlimited can map the visibility, page, proof and follow-up gaps that cost roofers
momentum when customer urgency is highest.

surgeunlimited.com.au/contact
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